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causing gaps in data collection and reporting.

Powerful stakeholders can manipulate story narrative in order

to push their own agenda.

plan for the worst.

International community provides

Oversimplifying the complexity of a crisis can result in a type 3

error where the wrong problem is addressed.

Systematic propaganda and disinformation campaigns

prevent aid from reaching the most vulnerable.

Stories written with a strict intent to compel action can

perpetuate a saviour complex.

Continuous engagement with humanitarian crises can lead to

compassion fatigue.

Opportunities

»  Public education to recognize disinformation can prevent fake

news from being perpetuated.

» Global preparedness will allow the international community to

better respond to the increase in crises resulting from climate

change.

» Technology like drones have potential to access remote areas

to assess damage.

> Sharing stories of resilience and hope can mitigate the risk of

compassion fatigue.

@ How does the public-react?

Each reaction is determined by an individual's response to a specific cause.

Commitment
stage

@

Sustained Engagement
» Ongoing action.
» Driven by duty and frustration.

» Feeling responsible for making the world a
better place.

» Engage in advocacy, donates, volunteers, and
makes lifestyle choices to support the cause.
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